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Revolutionary camera systems such as the 
Spidercam, Robo-Cams or chip-based goal 
cameras offer new angles in the viewing 
experience. Over the years and with the help of 
production company LIVECAST TV established in 
2009, the Bundesliga adds drones and 
Augmented Realty graphics to enhance its 
offering. Today, the Bundesliga’s 
state-of-the-art media product is broadcast in 
over 200 countries – since 2016 in Ultra HD. 

NEW ANGLES

As the first league to do so, the Bundesliga breaks 
new ground and establishes “DFL for Equity”, an 
initiative to invest in promising, innovative 
companies. This allowed for an investment in the 
start-up Track160, which develops an AI-based 
analytics system capturing the motions of players 
and trajectory of the ball.

INVESTING 
IN THE FUTURE

A GLIMPSE INTO
THE FUTURE

In 2011 the Bundesliga launches the world’s largest digital 
football archive, comprised of over 200,000 files including 
all historical data, such as goals, bookings and substitutions, 
since 1963-64 and 160,000 hours of video content. 
Currently the official Bundesliga database holds data from 
over 33,000 matches and 10,000 players, coaches and 
referees. Alongside this initiative, the Bundesliga founded 
subsidiary Sportec Solutions in 2016 to build one of the 
most comprehensive live data collections in football using 
the latest technologies and detection methods. DFL is 
collecting 3,6 million data points every match.

THE DATAFICATION
OF FOOTBALL

2006
The Bundesliga takes control of the full value 
chain and starts producing all media content 
in-house using state of the art equipment. 
This is the cornerstone of the Bundesliga’s 
strategy to offer football’s best media 
product and continuously adapt to the 
changing demands of viewers. 

TAKING CONTROL
OF THE PRODUCT

The Bundesliga announces a cooperation with Amazon Web Services 
(AWS), the world's leading cloud computing platform, to provide 
advanced real-time statistics in every live-broadcast and serve 
Bundesliga fans with personalised content on digital platforms. 
Additionally, the AWS cloud infrastructure is used for advanced 
machine learning to offer fans real-time predictions on when a goal is 
likely to be scored and highlight how teams are positioning and 
controlling play. The joined forces of AWS and the Bundesliga offer 
personalised content for Bundesliga fans with huge potential for a 
completely new football viewing experience.

OFFERING THE NEXT GENERATION
VIEWING EXPERIENCE

The Bundesliga is also a front-runner in innovating what 
happens on the pitch. In 2015, the Bundesliga introduces 
goal-line technology and in 2017, it is one of the first 
leagues to introduce VAR (video assistant referee).

ENHANCING THE 
ADJUDICATION OF FOOTBALL

To meet the ever-growing interest in the league, the 
Bundesliga launches its digital presence through its 
subsidiary DFL Digital Sports. In the same year, the 
Bundesliga becomes the first professional league in the 
world to have its own eFootball competition – the Virtual 
Bundesliga. With more than 130,000 players participating 
every season, through this virtual league the Bundesliga is 
able to reach a new and wider audience.

BRINGING THE 
BUNDESLIGA TO THE DIGITAL 

AND VIRTUAL WORLD

The Bundesliga embraces cutting edge telecommunications 
technology by equipping a stadium with 5G technology. This 
enables fans to access real-time data during live games via 
Augmented Reality directly on their smartphones. This is only 
one of the world premieres the Bundesliga sees in 2019.
Another world first in 2019 is the Bundesliga’s test of a vertical 
(9:16) format broadcast – designed specifically for smartphones 
and social media dissemination.

REVOLUTIONISING THE
STADIUM EXPERIENCE

The Bundesliga is the only league to organise an innovation focused event, 
SportsInnovation, to showcase the latest technology and its integration into sports media. 
Together with its partners in tech and academia, the league will continue to break new 
ground by incorporating promising innovations such as AI, so as to deliver the true 'Football 
As It's Meant To Be' experience.
https://www.dfl.de/en/news/sportsinnovation-2020-programme-and-partnerships/




