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This is tangible.

Not merely fear.
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Over ½ of Americans have been directly impacted

SSRS Opinion Panel (Apr 8–13, 2020)
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The youngest are 

impacted the most
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YOUNGEST Americans are most impacted so far

SSRS Opinion Panel (Apr 8–13, 2020)
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% of age group who have had…
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People are afraid 

to get together
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80% feel NOT AT ALL SAFE gathering with 100+ people

SSRS/Luker on Trends, collected on SSRS Omnibus (US Pop 18+), Apr 21-Apr 26, 2020
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Oldest feel least safe…but no one feels safe getting together yet
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SSRS/Luker on Trends, collected on SSRS Omnibus (US Pop 18+), Apr 14-26, 2020 8



Americans don’t 

believe that sports 

should be playing yet
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2/3 of fans say sports shouldn’t be playing at all

Sports Poll Coronavirus Supplement / SSRS Omnibus (asked of sports fans 12+)
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As restrictions ease, 

hope rises
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Americans beginning to feel safer about small activities

SSRS/Luker on Trends, collected on SSRS Omnibus (US Pop 18+)
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The safer people feel, the more they support sports playing

SSRS/Luker on Trends, collected on SSRS Omnibus (US Pop 18+; April 21-26, 2020)
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Out of sight, 

Out of mind
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AVID fans miss sports, but not a great loss for Casual fans

SSRS/Luker on Trends, collected on SSRS Omnibus (US Pop 18+; Mar 10-15, 2020)
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The longer this goes, the more your sport falls in priority in the consideration set

SSRS/Luker on Trends, collected on SSRS Omnibus (US Pop 18+; Mar 10-15, 2020) 16
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The longer sports is away, the more likely young Americans will find alternatives

SSRS/Luker on Trends, collected on SSRS Omnibus (US Pop 18+; Mar 10-15, 2020) 17
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Among those who miss sports, there is pent-up demand

SSRS/Luker on Trends, collected on SSRS Omnibus (US Pop 18+; Mar 24-29, 2020) 18
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So what?
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Responding to Tangible loss:

Do tangible things now to 

engage & support your fans
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Hurt, angry, disappointed that they can’t do…

White Sox Fan Survey (Apr 2020)

“I cried. First time I missed opening day in 23 years. This is also the first time in my life I am a season 

ticket holder so it is extra depressing.” (40, MALE)
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“So disappointed. My 10 yr old son has become a huge fan and I bought us ticket for opening day 

as a Christmas gift for him. I also bought tickets for Moncada bobblehead day (his favorite player) 

and organized a girls night outing to the ballpark for my birthday on May 30th. These were all social 

events we were looking forward to.” (45, FEMALE)

“I miss my brother and I going to games with our 20 game package.. now that we no longer live 

together this was our summer activity to keep close.. We’d meet after work in the suburbs, and drive 

in together and then go to Cork and Kerry and Turtles for a drink before the game.. now there is no 

sign that we’ll be able to do that at all this year” (30, MALE)



11,000+ Fans participating with no games

White Sox Fan Survey (Apr 2020)

How often would you like to participate in 

conversations while the White Sox aren’t playing?
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The challenge is getting their attention…



Responding to Out-of-sight, out-of-mind:

Do more to engage fans now 

and you will be rewarded later
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Fans feel like they “belong” more now

White Sox Fan Survey (Jan 2020, Apr 2020)
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17% among all sports 

fans nationally



Genuinely responding to Time online:

People are uncommonly 

invested in social engagement. 
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Genuinely responding to Time online:

People are uncommonly 

invested in social engagement. 

Are you?
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In summary…

- Tangible effects

- For the youngest

- Afraid to gather

- Don’t play until it’s safe

- People miss sports…

- But not that much

- Out-of-sight, out-of-mind

- How are you tangibly engaging your fans?

- Tangible engagement will be rewarded
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SSRS/Luker on Trends Sports Poll: Nationally representative sample of 1800 Americans age 12+ per month (includes phone and 

online interviews)

Sports Poll Coronavirus Supplement: Nationally representative sample of 1000 Americans age 12+ per week (online interviews 

collected weekly beginning April 3, 2020)

SSRS Omnibus: Nationally representative sample of 1000 Americans age 18+ per week (phone interviews collected weekly 

beginning March 9, 2020)

SSRS Opinion Panel: Nationally representative sample of 1000 Americans age 18+ (online interviews collected April 8-13, 2020)

White Sox Fan Survey: Interviews conducted with Chicago White Sox fan mailing list (online interviews collected January 2020 

and April 2020)

Data Sources
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