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PODCASTS SPONSORSHIPS

SportsBusiness Daily’s Buzzcast: Posted
with each Morning Buzz, Buzzcast is edited

to get busy executives up to speed on what's
happening in the industry right now. Each
Buzzcast is a three-minute podcast hosted by
an editor involved in writing that day’s edition
of SportsBusiness Daily.

SportsBusiness Journal’s First Look:
SportsBusiness Journal offers the First Look
podcast every Monday morning giving
readers a behind the scenes look at that
week’s issue of SBJ. Each edition is a 20-to-30-
minute discussion among editors and writers
that provides insights into the week’s business
news based on the expertise of the people
writing and reporting it.

Included in Podcast Sponsorship
- Sponsor name will appear in the podcast logo
- Host will mention sponsor at beginning and

end of podcast, i.e, “Welcome to Buzzcast for
Monday January 16, presented by (sponsor)”

willl SOUNDCLOUD  Chorts

» Sponsor name will appear in headline

- Fach day's podcast will be announced

- Presenting sponsor's Twitter handle will

- Weekly exclusive ownership of podcast

DIGITAL ADVERTISING OPPORTUNITIES
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over podcast player

on the SBJ/SBD Twitter feed

be tagged in each social post

presentation

Email Sponsorship

- Weekly exclusive ownership of 1
sent out to SBJ/SBD subscribers

00% of emails

« Ads will appear in over 500,000 emails
a week

Price: $7,500 a week

Give your brand a "
home field advantage. -

Check out our naming rights research >>
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MORNING BUZZ

Start your moming with Buzzcast, a 3-minute podusl on today's top stories.
Today: Don't all the big deals start over chardonnay? And Morning Joe looks at the EPL.

Friday, Dec 15, 2017

The Day Afer: How The Blngvst Deal Of The Year Came Togath
Iger "opent Sd a bottle of Chardonnay and walked
lhn) gh |he neyam h) hash oul Ie ms nde wh ch D isney would buy Fox assets.”

Late Night TV Hosts Spoof Eye-Popping Value Of Disney-Fox Deal
ABC's Jimmy Kimmel said the "bad news" about the deal is, "now we only have about $300 left to make the next
‘Star Wars’ movie.”

NBA Gives Longtime Ref Monty McCutchen New Role In League Office
In his new "supervisory role in the league office," McCutchen will "mentor and coach referees from the NBA, NBA
G League and the WNBA."

NASL Takes Appeal Of Second-Division Status To Federal Court
The league sued n Seplember afe he USSF “deried s appncauun to remain second division.” Amonth ago, a
Distict Court Judge *denied the NASL's request for a

Penguins Flans Flood T-Mobile Arena For Golden Knights Game

Priorto the game, which the Golden Knighs won -1, ushers sad hat about 5% of th "sllout rowd” was
"expected to be Penguins fans."

Mayweather-oGragor Earmed 4.3 Millon PPV Buys, Second All-Tim

‘Showtime Sports execs "were uncertain whether the fight would break Ine Mayweather-Pacquiao record, and

they didn't want to announoe afigure w\moul being certain."

NASCAR Who's Who Celebrates 70th Anniversary Of

Before reaching the Streamline’s front door, "guests wa\ked pasl a 1950 Nash that had the names of Bill France

and Curtis Tumer on the sheet metal.”

Last night's “Final Jeopardy!” category was “Americana.”
“In 2016 the Wingfoot Two, one of these, was christened near Akron.”

VIEW MORNING BUZZ

Give your brand a "
home field advantage. W

Check out our naming rights research >>
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To advertise, contact Judi Bowe, Midwest Advertising Manager | 233 N. Michigan Ave,, Suite 1810, Chicago, IL 60601

312-873-2216 | jbowe@sportsbusinessjournal.com
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AUDIENCE COMPOSITION

Specifications & Requirements Wealth, Power and Leadership

Flash Requirements: Flash creatives must be
delivered as .swf files. All Flash ads must include a
backup GIF. Flash ads must include click Tag tracking
that contains the following action scripts:

on (release) {geturl(_levelO.clickTag,” _blank)} SBJ/SBD IS THE Professional and Collegiate 37%
sponsored Logos: All Logos served on CONNECTION BETWEEN Leagues/Teams
SportsBusiness Journal/Daily must be provided in SPORTS AND BUSINESS Sponsors 36%
EPS format for the production staff to size to creative SBJ Audience Composition and Agencies
standards. by Industry Segment Media 14%
Service Providers 7%
L BE Facilities 6%
Display Ads
+ 728 x 90 (40k max)
+ 300 x 250 (40k max)
+ 300 x 600 (40k max)
Email Newsletters
« No flash 728 x 90 (40k max) SBJ/SBD SUBSCRIBERS ARE 33% Vice President, Director, similar titles
- Mobile Ads 300 x 50 (40k max) E(E(CJIKS:%NS-QAJ?SKBEEST‘S’E?EP 19% Owner, Principal, Partner, Commissioner, etc.
Accepted Standard Creative/Rich Media Types INFORMED AND ON TOP OF 18% C‘FO, CMO, CIO, COO, Executive Vice Pres'IdenF, Senior
CIF Flash™* (up to THE INDUSTRY Vice President, General Manager, Executive Director
- Image map 30 seconds) $BJ Audience Composition 13% Manager, associate levels
- JPEG - DFA by Job Title 12% Other
- Java Script il 6% Professional titles
- Dynamic HTML - Bluestreak
« HTML banners - Eyeblaster
-Point Roll

Source: Subscriber Study, 2015
SBJ Circulation Audit, 2015

To advertise, contact Judi Bowe, Midwest Advertising Manager | 233 N. Michigan Ave,, Suite 1810, Chicago, IL 60601 | 312-873-2216 | jbowe@sportsbusinessjournal.com




