THE SPORTSBUSINESS JOURNAL AUDIENCE ...
Wealth, Power and Leadership

A subscriber base that covers the breadth of the sports industry

// 11% Media

19% Sponsors/Corporate
Subscribers / 9% Facility Management
and Service Companies

17% Advertising, PR,
Sports Marketing Agencies

42% Professional and Collegiate
Leagues/Teams

3% Service Providers/Others

SBJ subscribers are the leaders in the sports industry

10% Other
24% Owner, Partner, Principal, \

President, CEO, Commissioner 5% Professionals — Titles including:
Attorney, Consultant, etc.

19% Executive Director, Executive
Vice President, General Manager,
Senior Vice President, CFO, COO

42% Vice President/Director
and Similar Titles

Source: SportsBusiness Journal Subscriber Study, 2006, Signet Research.



